
Sinclair Broadcasting is going to air a clearly political 
ad to 25% of American households, with out giving 
equal time to the other side.  This is clearly a 
violation of electoral policy thaat demands equal 
access to publically owned media.  This violation  
should be considered during the license renewal 
process, whether the program airs or not.  And the 
larger question might be - how was one corporation 
allowed to gain control of such a large portion of 
public airways.

Thank you.


